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Mobile Taobao Users in China Skew Younger 
Over 60% of Taobao mobile app users are under 30 

July 7, 2016 | Retail & Ecommerce -

Over 60% of mobile Taobao app users are under 30, according to research by Alibaba, 
Taobao’s parent. Taobao is a marketplace   analogous to   sites like eBay or Amazon, and 
research shows that the app is equally popular across genders in China. 

Alibaba also reports that in April 2016 Taobao users launched the app over seven times 
per day. On average, they also looked at nearly 19 items. More broadly, users have begun
to frequent the app more often. In 2014 only 33% of monthly users visited Taobao daily; 
Alibaba projects that figure to be over 45% in 2016. Sources outside Alibaba corroborate 
Taobao’s dominance of the market in China, along with Tmall, another Amazon-like   venue 
for commerce   in China. But what Kapronasia and Disruption House found in their March 
2016 report reveals that the two platforms are popular with younger buyers especially for 
cross-border purchasing. 

While Amazon is available in China, millennial digital buyers often opt for Taobao or Tmall.
About 20% of those who made cross-border digital purchases said they used Amazon, 
which is a significant figure, though it doesn’t approach the nearly 60% who used Alibaba’s
app and site services. So while Amazon is certainly not an unknown quantity in China, 
digital buyers and internet users—especially those who are younger—prefer the Alibaba 
outlets when it comes to making online purchases. 

Basic facts
01. What is Taobao?
02. What is Tmall?
03. How are Alibaba and Taobao related?
04. What are the equivalent western sites and apps?

Figures
01. What do the demographics show about Taobao?
02. Paint the picture of Taobao's appeal between 2014 and 2016.
03. How do Amazon and Alibaba compare?

Beyond the text
01. What gives a competitive edge to Alibaba over Amazon?
02. To what extent can the language become a barrier in the popularity of a site that aspires to have
      a global appeal?
03. Is it feasible to create a culture neutral site?
04. Should the global sites adopt a 'nationalization' approach analogous to the 'personalization' that
      they attempt to make when they try to lure individual customers?

Assignment
WRITE a report on the progress of Taobao app and make some recommendations on how Amazon 
can go for higher figures in the Asian markets in 2017.


